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The Top 50 websites worldwide

• USA: 72 %	


• China: 22 % 	


Baidu: 5; QQ: 7;    Taobao: 
9; Sina:13; hao123:16; 
weibo:17; tmall:23;   
Sohu:27; 360.cn:28; 
163.com: 34; Soso:37;  	


• Russia: 6 % 	


Yandex: 20; kontakte:21; 
Mail: 39; 

6%

22%

72%

USA China Russia

march 2014
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Traffic Top 10 sites in selected countries
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